International Business Fundamentals, Grade 12, University/College Preparation (BBB4M) 

A.
Business, Trade, and the Economy 

1. Define the basic terminology of international business (e.g., international trade, multinational enterprise, global company, exports, imports).

2. Describe key concepts related to international business and globalization (e.g., fair trade; outsourcing; rationalization; absolute, competitive, and comparative advantage). 

3. Evaluate the benefits (e.g., decreased prices, increased quantity and quality of products, technological developments) and drawbacks (e.g., loss of jobs, increased foreign ownership of Canadian companies) of international trade for Canada. 

B.
The Global Environment for Business 

1. Analyse the ways in which cultural factors influence international business methods and operations. 

2. Assess the ways in which political, economic, and geographic factors influence international business methods and operations. 

3. Identify and describe common mistakes made by businesses in international markets.

C.
Factors Influencing Success in International Markets 

1. Describe the modifications made to goods and services to adapt them to the cultures of other countries (e.g., changing ingredients of packaged food products, avoiding certain colours or images in packaging, modifying the range of foods offered in restaurants). 

2. Describe the challenges an international company may encounter with regard to ethics, values, language, and business practices in the various countries in which it operates (e.g., accommodating protocol and customs of local culture during international meetings, managing culturally diverse workforces). 

D.
Marketing Challenges and Approaches, and Distribution 

1. Explain the importance of understanding consumer differences (e.g., with regard to cultural norms, disposable income, spending habits) when marketing globally. 

2. Compare the advantages and disadvantages of different modes of transportation for distributing a product to different world markets.

E.
Working in International Markets 

1. Assess ways in which multinational enterprises have both positive and negative effects on the countries in which they operate, including the impact on the norms and practices of local and indigenous cultures (e.g., effects of the information and communication technology industry in India; effects of food, drug, and resource-extraction companies in Africa). 

2. Describe working conditions (e.g., with respect to gender roles, business customs and practices, means of communication, structure of the work day) in various international markets. 

